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OnucaHue npoekrTa:

CosgaHue MHAOPMALMOHHON CUCTEMBI
KaHanuaaumoHHbIx ceten ana DaimlerChrysler AG,
MKP/R

Hawwu ycnyru:

NH)xeHepHO-reogesnyeckasl CbéMka

7 KOMMepYecKux unmanos

CocTaBrneHue nnaHoB CYLLECTBYHOLLETO
MECTONMONOXEHUS 0OBHEKTOB

TeHaepHbIN NpoLecc, Haa3op Hag NPOYNCTKON
1 TB-nHcnekumnen kaHann3aumMoHHOM CeTn

14 kommepyecknx unmnanos

CosgaHue MHPOPMaLIMOHHOM CUCTEMDBI
KaHanus3aLMoHHON CeTH

CospgaHue nnaHoB CYLLECTBYHOLLEN
KaHanM3aLunoHHOM CeTn

OueHKka gaHHbIX NoBpeXxaeHnn n nedekTos
cornacHo ISYBAU-nporpamme gencraun
(oueHka 1 aHanmn3 cocTosiHMSA, NPearIoXeHns no
CaHNPOBaHM1IO, CMETa PacxogoB)

Konuenuus, TeHaepHbIN NpoLlecc, Haa3op Haa
CaHMPOBaHMEM KaHanmnsawumMoHHON ceTn B 4
KoMMepYyecknx dounmnanax

O6cnyxuBaHne gaHHbIX, BHECEHUE TEKYLLMX
M3MEHEHUN B CETb

Bbiroga KnueHTa:

B3anmocBsizaHHOe npefcraBreHne
KOMMEpPYECKoro punmana n kaHannsaumoHHON
CeTU B UHGOPMALIMOHHON cucteme
KaHanM3aunoHHbIX CEeETEN

MHTerpaums cetn kaHanusaumm co
cneumanbHbIMK geTanbHbIMU MHGOPMaLMSMK
BO B3aMMOCBSA3aHHbIN BaHK JaHHbIX
BbinonHeHne EKVO-npegnucanmii no
COBCTBEHHOMY KOHTPOIIIO 3a
KaHanusauMoHHbIMK 0ObekTamu
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UHdopmaunoHHas
cucrema KaHanu3a-
LMOHHbLIX ceTeun

DaimlerChrysler AG
Brand Profiling Retail, MKP/R

C6op gaHHbIX KaHanM3aLWoOHHOW ceTu

cornacHo ISYBAU-nporpamme gencrasum

HanmeHoBaHue npoekTa:

CosgaHue MHoOpPMaLMOHHOMW CUCTEMDBI
KaHann3aLuMoHHbIX ceTen ans
DaimlerChrysler AG, MKP/R

CtpaHa:
"epmaHus

lMpoeKkTHOe MeCcTOoNosIoXeHUe:
WryTTrapt

KnueHrT:
DaimlerChrysler AG, MKP/R

KoHTakTHOE nunuo:
[locnoguH Haas

MoBoga:

¢ BbinonHeHue npegnucadmin EKVO

e CocTtaBneHune AOKyMeHTaLmm
CyLLeCTBYHOLLEN CUCTEMDBI
KaHanusauuu, reonogocHOBbI

O6BLEM KOHTpaKTa:
520.000,00 eBpo

MpoponkutenbHOCTb PaboTbl
HaA NPOEKTOM:
1995 npoaoMKUTENBHO

O6nacTb ycnyr:

"eorpacmyeckme MHOPMaLNOHHbIE
cuctemsl (FTMC)

A partner of

Xlnogen
Environmental Alliance




